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NLO Marketing

CTbiKOBKa

I/IHTepaKTVIBHbIVI KaHaJ/l KOMMYHUKaUNn € KIMNEHTOM

npuBneyYeHvie ayqutopumn u
digital B3aMOAeNCTBUE C KIIEHTOM

3HAaKOMCTBO C KJIMEHTOM
events

|'O3epbl COLMaANbHbIX CETEN — >KUBbIE NIIoaAnN K3 peaanon KN3HWN.
A Mbl XOTUM O6LI.I,aTbCFI C HAMU BXKNBYIO.



NLO Marketing

100% event

digital coctaBnatowas -
BCMOMOraTeslbHas.

B NHTepHeTe Mbl HaxXoaUM
YYaCTHUKOB U TOTOBUM WX

K MEPOMPUATHUIO.

Kyaa Bce 3T10?

event-noMOWHUK

event Kak yacTb digital
KaMnaHuMW.
Yacto online-

KOMMYHUKaLUNIO HY>XHO

«pa3baBUTb» BCTpeYei

B>KMBYIO.

Yto MbI yXKe aenanu:
A ®omoceccuu c celebrity

A «KpacHas kosposas
O0OpPOXKa»



3auem digital areHTcTBY COObITUA?

Online n Offline 8 komnnekce pewatoT pAg BaXKHbIX 3a4ay:

C 3HaKOMCTBO 1 0OLLEHME C LeneBol ayautTopuei
C BoBneueHune ayautopum B xm13Hb bpeHaa
C MNowuck opinion nuaepos

Co epemeHem Mbl CMasiu 3ameddme, Ymo peKsIamMmHble KOMMYHUKayuu 8 iIHmepHeme
pabomaiom 2opa3do 3¢phekmueHee 8 komnsiekce ¢ offline meponpuamuamu.

Nouemy:

J TpuatHee n spdekTrBHee 0bWaTbCA B VIHTEpHETE CO 3HAKOMbIMU NIOAbMU

J JlnyHoe obuweHne nmeeT 6osblie KOMMYHUKALMOHHbIX BO3MOXHOCTEN Yem
NHTepHeT

J Jhogan c yaoBonbCTBMEM pacCKasbiBalOT 4PYr APYrY O BCTpeYax u cobbITUAX,
reHepupyA B IHTepHeTe fononHutenbHbi PR KOHTEHT



, ,
Kak pa6boTaet online&offline

Rich&Beautiful

MHorune nogn nobaT potorpadprpoBsaTb.

A Co3spgaem CoobuectBo ¢potontobuteneir B social media
A laem BO3MOXKHOCTb J€NNTLCA CBOUMU paboTamy

A Yuum, nokasbiBaem paboTbl npodeccroHanos

A Cooblaem o HoBocTAX MUpa doTorpadum

OpHax<abl Aenaem rnamypHyIo Be4epuHKy!

[purnawaem y4vactHukoB CoobulecTBa, poTorpadupyem

BCEX KaK HaCTOALLMX 3BE3, AEMOHCTPUPYEM Nyuylumne paboTb,
BpyYaemMm Mpu3bl, MbeM KOKTENSIN, TaHLyeM, CIOBOM, Becenumcs!

Freedom&Happiness

OpraHunsyem ¢nelimob — oTnpaBnseMca 3a ropoj 3anyckaTtb
B He60 Kutamnckume ¢poHapuku! Qotorpadrpyem, CHUMaem
BUAEOPONVKK, AENNMCA BrieyaTreHnamm!

MaTepl/IaJ'Ibl BblK/1a[lblIBa€M B rpynny B Cetn, obbaBnsem
KOHKYPCbI Ha Tyyuine (I)OTO, BNOEO, Ha J'IyHI.IJI/IVI CaMO,EI,erIbeIIZ
(I)OHapI/IK, Ha Jiyduee CTMXxoTBopeHMe No MOTNBaM yBI/I,EI,eHHOFO!..

N rnaBHoe, HE 3a6biBaem npo BPEH/!
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Kak 310 6bIBaet?

Event B uenax public relations

ABunakomnaHua SKyExpress opraHusyet
«[MokaTywKn c Jlexom».

B aBMakomnaHuu paboTaet NnnoToM
n3eectHoin 6norrep letchikleha

(13 299 untarenen).

KomnaHuA nnaHupyeT aHOHCMPOBaTb NONEThI
6norrepay Hero B 6nore

N cobmpaTb cOOOLWECTBA, KOTOPbIE XOTENM Obl
noneTeTb UMEHHO C HUM.




HepeanbHbin Event

HaCKOJIbKO HepeanbHbIn?

Arpbl B anbTepHaTUBHOW peasibHOCTU —
coBceM HoBas ¢opma event-akTUBHOCTU
Kak 3To pa6oTaer:

CueHapun

[MpogsuxeHne B social media
BoBneueHve aygutopun y4aCTHUKOB
NHTepaKkTuB

cnonb3oBaHWe NnocneaHuX TeEXHONOrnn

(Augmented Reality, Quick Response codes)

[lomHuTe, B KaKyto rpy nonan ‘

Mawnkn dyrnac?
YHUKanbHoe cobbiTrie, BO3MOXKHOCTHU
KOTOPOro HeorpaHUYeHHbl!




BupycHbin event

YTO 3TO TaKoe:

Hawumu 2epoamu moeym cmame eawu [jpy3es J

BOT pa3Hble cobbiTKA: CMELLUHbIE, Komnyeckue, KypPbe3Hble, oMOPUCTUYECKUE,
aHEeKOOTMYHble, BeCesible, 3abaBHble, KapuKaTypHble, KOMeANWNHbIE, TparMkoMmnyeckue,
»KV3HEHHbIE, IHTePaKTMBHbIE, TMMNepPaKTVBHbIe, KP@aTUBHDbI, opuriHasbHbie. .. looble!

CHMMAeM O HUX PONVKU, «CEEM» UX B VIHTEPHETE, N OHM PACXOAATCA KaK BUPYCh!

A elle nyulle, eCnv 3TX POJSIKKU 3a HAC CHUMYT CaMM YUYaCTHUKM!



N3 OHNanHa B opPpnanmH n HaobopoT

Domino Net csomagokkal.  «-T--

e to use facebook on the streets. Try it for yourself on your mobile with Domino Net Package.

The project is still live and will run until August 8th 2010: www.facebook.com/azutcan

Taking facebook
to the streets

Challenge

Our dient, T-Mobile, wanted to promote usage of facebook on mobile phones
via thesr Domino Net package. They were looking for an innovative way to
show facebookers just how easy it is to access their favourite site on the go.

Idea

We decided to take facebook to the streets. For real.

First we launched a facebook page called facebook on the streets’.

Then, at a busy downtown square in Budapest, we built a3 4

of the page for real. But this was no hi-tech LCD panel... no, just a simple
facebook wall with graphics painted by hand and complete with a message
board where hand-written posts would appear.

People posted messages online which which then appeared on the real wall
written by hand and complete with drawn profile pictures, Like this:

OHnanH n opbdnanmH —
3TO0 $opMbl paboThl

C OHOW ayguTopuen.
[lo3TOMY Mbl He GomMMmCcA
CTaBUTb MEXAY HAMMU
3HaK paBeHCTBa 1
NepeHOCUTb aKTUBHOCTU
N3 OHNarHa B opdnanH
N HA0OOPOT.
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OyTt60nbHBLIN TYpHUP adiCup B nogaepxky Co6opHom Poccun
MockBa — CaHKT-lleTepbypr, oKTA6pb-HOA6pb 2010
2300 yyacTHUKOB

(Qopmart urpesl
2 BO3pa
School
Bcero 1

Kaknas
npaBu

MaTy 1
MUHYT,
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KoHKypcbl, MacTep-Knaccbl, poToceccrn

B pamkax TypHUpa NpoBOANINCD KOHKYPCbI Ha Nyudllero Bpatapa, 6ombapanpa, Ha nyuyllyto YeKaHKy Mayva.
Cocrosanca macmep-knacc Play Beautiful ot dyTbonbHbIX puctannepos.
Mbi cpoTorpadpupoBanu Kaxxgyio KomaHay TypHupa adiCup.

CbopHan
xabynaHn




B BuTpumHe marasmHa adidas B TL| «kEBponenckuimn»
npodeccMoHanbHble TPEHEPbI OPraHN30Ban 3aHATUA
noron. K 3aHATMAM MOy NPUCOeANHNTBCA BCE »KenawLme.

Co3pgaHue Tusepa K ¢pnewmoby
[MpoasmxeHmne B social media (adidas.vkontakte.ru,

facebook.com/adidasCIS)

[MponsuxeHne Ha nopTane lady.mail.ru (cTaTbs,
BNAEOPOSINK)

QoTo- 1 BnaeocbeMka
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